


HELLO 2016
It’s surprising how much can change in a year. Some of us have learned 
more skills, landed a new job, or earned that salary they were after.
Creativepool has returned with an expert guide filled with information, 
insights, and analysis on what’s happened to the salaries in the creative 
sector in 2015 - 2016.
 
Partnering with IC Creative & Talentedge Creative & Media, specialists 
in creative digital recruitment, who provided us with the expert 
knowledge they apply when evaluating salaries. We combined this with 
data from our jobs board, while conducting a thorough survey of our 
unique community, to make sure we had a comprehensive snapshot of 
the industry this year. 

OUR PURPOSE
Creativepool has been known as industry experts in the field of finding 
talent for over a decade. This guide has been carefully crafted to give 
those looking for a new opportunity a picture of what they are worth. It 
is also the definitive guide for companies looking to hire new talent and 
how to retain it.

SECTION 1 - SALARY GUIDE

It can be a tricky task to determine your value, which is why we’ve 
given you a breakdown of current average salaries based on shared 
figures from the Creativepool Jobs Board, ADLIB, Eden Marsh, and 
Sphere London. The information is broken down into the following 
sections:

Design & Advertising: Creative 
Design & Advertising: Accounts / Production 
Digital: Creative   
Digital: Accounts / Production

SECTION 2 - SALARY SURVEY

We sent out a set of questions to the Creativepool community, to obtain 
a response of over 2,500 creative professionals, who reported on their 
expectations, demand for skills, and what might come of their salary in 
the coming months. We are proud to give the industry these facts so 
we can be reactive to improve our working environments. 

http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM
http://creativepool.com/jobs/?action=alljobs
http://bit.ly/1UVhmvE
http://bit.ly/21ZUr3t
http://bit.ly/1UVhNGp
http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM


Talentedge Creative & Media have over 8 years of 
industry experience h top creative candidates directly 
from the agency, marketing and media industries; and 
have a track record of success and strong knowledge 
of creativity and technology. They talk to us about 
the future of virtual reality (VR) and where it may be 
heading.

SO WHAT IS VIRTUAL REALITY?

For the uninitiated, virtual reality is an experience of a 
world that doesn’t actually exist, created by computers 
and usually accomplished by the combination of optics, 
headphones and head tracking. Virtual reality allows 
you to explore an immersive world just by wearing 
a headset; the devices have a form of head tracking 
so you can move within the 3D virtual world, creating 
a believable experience with a huge entertainment 
value. 

INDUSTRY LEADERS IN VIRTUAL REALITY

Technology is ever changing and many tech 
companies want to explore the world of VR. Although 
the VR technology itself has been around for years, 
now evolving dramatically, it’s hot topic for many 
companies. Oculus, Microsoft, Sony, Samsung and 
Google are all names associated with virtual reality 
gaming. The VR industry leader has to be the Oculus 
Rift which was acquired by Facebook for $2 billion, 
being the biggest sale in VR history. Microsoft 
HoloLens seems to be an affecting competitor in the 
VR market which bases its display on holographic 
technology for a virtual experience. Sony’s Project 

Morpheus, similar to what Oculus offers, with 
integration into the PlayStation. Samsung took a 
different approach to VR where the Gear VR uses 
Oculus head-tracking technology in combination with 
Android which powers the mobile VR experiences. The 
Google Cardboard has a do-it-yourself approach to 
mobile VR with more of a basic VR technology and not 
so much an immersive experience.

BEYOND GAMING – THE FUTURE… 

Virtual reality uses a host of technologies to achieve a 
virtual environment, presented to your senses in a way 
that you believe you are actually living the experience. 

VR was mainly created for entertainment but 
developing further for its serious uses where investors 
will possibly start backing VR applications beyond the 
gaming sector as it is certainly proving to be a huge 
benefit as developers continue to produce tools within 
the healthcare, education and business industries, 
showcasing the full potential of virtual reality

As for education & training, companies are using VR 
to provide learning, training and education for people 
within the classroom, corporate management, or 
certifications. 

THE FUTURE OF VIRTUAL REALITY





With Creativepool’s ever expanding global reach, our salary survey 
gives an unparalleled look at what the average salaries have to say 
about the industry as a whole.

ADVERTISING VS. DIGITAL
Has digital media reached critical mass? Last year we truly saw the 
effects of growth in the digital sector. Technical skills were in high 
demand, which offered you high rewards if you possessed them. 
For 2016 we have seen the salaries of Digital Professionals overtake 
Designers & Advertisers by 3%, coupled with a 4% increase in digital 
salaries overall.

Design & Advertising did not see significant growth from 2015. As 
traditional media is disrupted, the pressure for this group to learn new 
digital skills is increasing. However as these teams acquire new skills 
they are not seeing the benefit of a digital salary. 

PRODUCTION VS. CREATIVE

As campaigns are becoming more elaborate to gain our attention, 
budgets become tighter to achieve these lofty goals. We’ve seen a 
4% decrease from last year in the salaries of Accounts & Production 
professionals. So what’s happening here? While those in a creative role 
saw a 6% increase in their salary, Digital creatives outside London saw 
the highest increase from 2015 at 100%.  

LONDON VS. OUTSIDE LONDON

The UK has always been known for it’s exceptional talent in the 
creative sector, especially advertising. The difference between salaries 
in London & the rest of the UK has shrunk to 15% from 18% last year. 
Londoners didn’t see great change in their salary from last year, 
but those outside London did see a 3% increase. These trends are 
consistent with our findings from last year, so it will be interesting to see 
what 2017 will bring. 

Accounts & Production saw the largest depreciation between inside 
and outside the capital with 23%. The gap between Londoners and 
Non-Londoners in Creative Advertising roles increased by 18%. This is 
an indicator we are in a time of rapid change and evolution. 

LONDON VS. OUTSIDE LONDON - DIFFERENTIAL

Design & Advertising: Creative = £10,700
Digital: Creative = £4,900
Design & Advertising: Accounts & Production = £9,600
Digital: Accounts & Production = £5,900

OBSERVING TRENDS

http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM


DIGITAL
CREATIVE 

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Digital Director  £52,500 £75,000 £110,000

Art Director £41,000 £52,000 £85,000

Copywriter £28,000 £40,000 £60,000

Web Developer £27,500 £42,500 £72,250

Web Designer  £26,000 £36,000 £62,500

Digital Designer £25,000 £35,000 £60,000

Flash Designer £24,500 £39,750 £58,300

Multimedia Designer £23,250 £33,750 £45,000

3D Designer £25,500 £32,000 £55,500

Content Editor £24,000 £28,000 £42,000

Visualiser £22,730 £32,740 £40,690

IN LONDON

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Digital Director  £50,000 £70,000 £100,000

Art Director £32,000 £46,000 £70,000

Copywriter £25,000 £35,000 £60,000

Web Developer £25,000 £35,500 £42,500

Web Designer  £22,750 £34,500 £50,500

Digital Designer £24,500 £36,000 £55,000

Flash Designer £22,000 £32,330 £44,520

Multimedia Designer £22,500 £30,500 £35,750

3D Designer £21,000 £30,000 £35,000

Content Editor £22,000 £27,000 £33,250

Visualiser £19,080 £25,440 £36,000

OUTSIDE LONDON

http://bit.ly/23JTkEe


DIGITAL
ACCOUNTS // PRODUCTION 

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Client Services Director  £70,000 £75,000 £95,000

Business Development Director £45,000 £60,000 £80,000

Account Director £45,000 £55,000 £65,000

Project Manager £29,000 £48,680 £79,250

Creative Services Manager  £25,000 £37,500 £53,000

Producer £28,000 £38,000 £47,500

Affiliates Manager £30,000 £35,500 £46,000

Account Manager  £29,750 £35,000 £45,000

Studio Manager £25,000 £35,000 £46,000

Account Executive £22,500 £26,000 £30,000

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Client Services Director  £57,000 £65,000 £90,000

Business Development Director £45,000 £50,000 £70,000

Account Director £45,500 £55,000 £60,000

Project Manager £27,500 £41,500 £60,000

Creative Services Manager  £26,600 £40,000 £42,500

Producer £24,000 £35,000 £56,000

Affiliates Manager £20,500 £26,000 £40,000

Account Manager  £24,000 £32,000 £37,000

Studio Manager £22,500 £30,000 £40,000

Account Executive £20,000 £23,500 £27,000

IN LONDON

OUTSIDE LONDON

http://bit.ly/23JTkEe


JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Creative Director  £65,000 £80,000 £125,000

Design Director £55,000 £67,500 £75,000

Art Director £40,000 £60,000 £80,500

Copywriter £40,000 £60,000 £80,000

Interior Designer  £25,000 £34,500 £68,000

Product Designer £22,750 £33,000 £62,500

Packaging Designer £22,500 £32,500 £47,500

Graphic Designer £24,000 £33,500 £43,750

Visualiser £22,500 £35,000 £48,000

Retoucher £22,750 £34,000 £45,000

Artworker £25,000 £33,000 £40,500

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Creative Director  £50,000 £62,500 £90,000

Design Director £47,500 £60,000 £72,500

Art Director £36,000 £42,500 £50,000

Copywriter £21,500 £30,000 £47,500

Interior Designer  £19,750 £23,690 £47,380

Product Designer £20,600 £36,050 £51,500

Packaging Designer £19,500 £27,500 £41,000

Graphic Designer £19,500 £27,500 £39,750

Visualiser £19,050 £30,900 £46,350

Retoucher £18,750 £30,900 £40,000

Artworker £18,500 £25,250 £32,000

IN LONDON

OUTSIDE LONDON

DESIGN & ADVERTISING
CREATIVE 

http://bit.ly/1YnvH2L


DESIGN & ADVERTISING
ACCOUNTS // PRODUCTION 

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Client Services Director  £70,000 £75,000 £82,500

Business Development Director £55,000 £70,000 £80,000

Account Director £45,000 £55,000 £65,000

Production Manager £40,000 £50,000 £55,000

Account Manager  £29,750 £35,250 £43,750

Project Manager £25,000 £35,000 £45,500

Studio Manager £25,000 £33,500 £42,500

Traffic Manager  £22,500 £30,000 £41,000

Account Executive £20,000 £27,000 £36,500

IN LONDON

JOB TITLE  JUNIOR MIDDLEWEIGHT SENIOR

Client Services Director  £42,500 £49,500 £66,250

Business Development Director £40,000 £47,750 £60,000

Account Director £38,750 £46,000 £54,000

Production Manager £37,500 £45,000 £52,500

Account Manager  £25,750 £35,000 £42,000

Project Manager £21,000 £33,500 £41,000

Studio Manager £20,500 £34,000 £40,000

Traffic Manager  £20,000 £28,000 £37,500

Account Executive £19,000 £26,250 £34,750

OUTSIDE LONDON

http://bit.ly/1YnvH2L
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The demand for talent within the digital technology sector is at an all-
time high. In 2015, here at ADLIB, we recorded a 10% rise in the number 
of vacancies registered compared to 2014, with 48.7% of creative roles 
that crossed our desks having a solely digital focus. They’ve come from 
across the board – digital agencies, start ups, SMEs, established brands 
and multichannel businesses, you name it.

 As our friends at Invest Bristol and Bath will testify, the South West has 
also welcomed an influx of London based tech and digital businesses, 
attracted to the region by the local business support networks, history 
of creative innovation, universities, transport links and access to talent. 
Not forgetting, of course, the promise of an enjoyable lifestyle and 
environment.

The UK Department for Culture, Media & Sport reports the largest 
increase of jobs in the creative economy in the South West. Here the 
proportion increased from 7.5 % in 2013 to 8.3 % in 2014. The South 
West also had the largest increase between 2011 and 2014 from 7.1 % to 
8.3 %. Impressive stuff.

But it’s not all about the South West. ADLIB operate right across the 
South West, South Wales, South Coast and Home Counties who also 
turn impressive growth figures within the creative, digital and marketing 
industries.

A few stand outs from the Tech Nation Reports: Brighton’s large digital 
creative industry has clearly cemented its status as a leading cluster 
whilst Wales is committed to creating a digital infrastructure that 
supports their thriving creative industries ecosystem. Bournemouth & 
Poole are proving they mean business and building a thriving digital 
creative industry. Last year’s Tech Nation report named Bournemouth 
as the fastest growing creative hub in the whole of the UK, with a 212 
per cent increase in size from 2010 to 2013 (twice the growth rate of 
London). 

And the beauty of these regions - They’re big on collaboration, working, 
talking, listening and understanding how they can pull together to 
develop their ecosystems and secure the future of their businesses 
within the digital and creative economies.

The South West, South Coast, Home Counties and South Wales areas 
are booming, there’s no doubt about it.

Nick Dean

Managing Director

THE SOUTH WEST, SOUTH COAST AND SOUTH WALES 
CREATIVE INDUSTRIES ARE BOOMING

http://www.adlib-recruitment.co.uk




THE SHAPE OF CREATIVE
As the community on Creativepool surpasses 180,000 we get a wider 
picture of how the industry is shaping up. Combine this with the 
comprehensive Salary Survey from last year, and we’re able to make 
unique conclusions about the market’s directional patterns and what 
to expect in 2016 and beyond. Here is our industry snapshot from both 
the survey respondents and the network.

GENDER
Women in the industry have been a big topic this year. As companies 
look to deliver creative campaigns that appeal to all, the hiring of 
female directors across all sectors has become a major trend. It’s 
official, the creative industry is now 2% away from gender equality. 
The percentage of men has dropped 7% while women have increased 
by 7% giving us a 52% - 48% split. Amazing. However it’s still a 
male dominated world. 83% of males answered yes to being fairly 
compensated compared to the opposite gender. This figure is 29% 
higher than that of females. Overall we’re happy to report both genders 
expect an increase this year! 

THE WORK

As we have been seeing a growth in the preference for self 
employment, it is interesting to note this year that freelancers make up 
15% of the industry, just a slight increase from last year. The majority 
of professionals still find agency life attractive with a 6% increase from 
2015, while the portion in client-side roles dropped by 9%. 

AGE

The creative industry is still dominated by Millennials. We saw a rather 
dramatic 9% decrease in those under 35 from last year. Professionals 
between the ages of 36-55 grew at a rate of about 7%. It is looking 
like the industry is getting older. With entry level positions becoming 
harder to find, it seems that this is following the national trend and it 
is becoming harder and harder for younger talent to get started in the 
industry. 

THE SEARCH 

‘Going Direct’ remains the main method for finding that perfect job and 
is up by 13% from 2015. Recruitment Agencies and Jobs Boards are still 
holding equal shares of the pie but their percentage fell at a similar rate 
of 9% this year. 

SALARY

Things are still looking up for the creative industry. The results we 
received are aligned to the UK’s economic outlook of 2015. We’ve seen 
a decrease in unemployment, only 1% of the Creativepool community is 
without work. Additionally those earning under £25,000 have dropped 
by 6%, which provides excellent insight that sectors in the creative 
industry are working to provide appropriate living wages. However the 
percentage of higher earners (£41,000+) has increased by 9%. 

http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM






FEEL UNDERPAID? 
There is confidence and hopefulness felt amongst creative 
professionals in 2016. The percentage of those who felt 
underpaid has continued to drop at a rate of 2% from 2015. If we 
stay consistent with these findings, we will see it drop under 50% 
in 2017!

Designers and Graphic Designers made up the majority of 
those who felt underpaid. When analysing this factor based on 
education level, the majority of Master’s degree holders feel fairly 
compensated, which aligned with the trends we observed last 
year. Although there was no movement in the feelings of those 
holding Bachelor degrees. 

We also saw a 10% decrease in creatives who are 25-35 and 
underpaid, which put it at a 50/50 split. While those who are 
under 25 rose to 69% this year, increasing 16% from 2015. When 
we look at this substantial increase, we see that the industry 
faces challenges on how to support this age group. 

Almost all respondents in the UK have shown a decrease in 
feeling betrayed by their pay cheque. While there was barely 
any change for those inside London, it is significant to see those 
areas outside London have a high drop in this consensus, with 
those outside the UK having the most significant decrease. Are 
jobs in Europe becoming more desirable?

Unfortunately, more than half of the female workforce feels 
underpaid, which has increased by 15% since last year. And for 
males? This group reported a 3% decrease in their feelings of 
being unfairly compensated. The balance of men and women in 
the industry is changing, but the salaries still need to catch up! 



GETTING A RAISE?
There is an encouraging and positive outlook which continues 
to be reported this year. Overall 62% of professionals think their 
pay will increase in the coming year, which is a 2% increase from 
2015. Coupled with this, those who do not expect an increase 
dropped by 9%, another energizing sign for the industry

Women are the most likely to expect an increase in their salary 
this year, which is hopeful considering most of them feel they 
are underpaid. On the other hand, men noted a 7% rise in their 
positive salary expectations. 

Londoners reported having the highest increase this year at 78% 
from 61% last year. The North of the UK was the only region that 
noted a decrease in expected salaries from last year. 

Among all age groups we had an increase in the expectation to 
receive a higher salary. The younger generations are still proving 
to be the most hopeful for a raise weighing in at 79%, while 
surprisingly the expectations of creatives over 56 rose by 17%! 

We are seeing really positive trends here so it will be interesting 
to see if the industry delivers in 2017. 



NEED MORE SKILLS?
We have seen slight increase in the demand for our skills in 2016. 
62% of our community believe the demand for their skills will 
increase in 2017, leaving only 29% to feel the demand will stay 
relatively the same. 

As our younger generations become more digitally native, it’s 
interesting how they are the most hopeful of the demand for 
their skills next year. Those in the age group 25-35 increased by 
3% last year. However those who are 46+ dropped by about 8% 
last year, leaving the majority to believe there will be no increase 
in the demand for their expertise. Perhaps there is a need to 
support the wealth of knowledge and experience this generation 
has to offer. 

Masters Degree holders expect an increase in demand for their 
very well educated skill sets at 68% this year, up 2% from last 
year. This is possibly because creatives are understanding that 
the more digital skills they possess, the faster they will climb the 
creative ladder. 

It is interesting to note that Northern England reports a decline in 
demand for skills next year, dropping by 7% and 10% respectively. 
There has been positive growth of the industry outside London 
but is it delivering? What challenges are these regions facing? 
The North still remains the most positive in England about the 
increase in demand for their skills at 64%. 



SECURITY & TURNOVER 

64% of creative professionals feel secure in their current role, a 10% 
increase from 2015. Staff turnover rates remain a concern. 37% overall 
have changed jobs, 21% have moved to another organisation, 12% were 
promoted, and 4% made a lateral move.

It is crucial to note that a contributing factor to the high turnover rate 
is the 40% who are contract/temp employees. There is a stark contrast 
to the results for those on the lookout for new opportunities. 40% are 
actively looking and 44% would explore new opportunities if something 
favourable comes along. Only a mere 17% are happy in their current 
role. 

TOP REASONS TO CHANGE JOB

1. A more interesting & challenging role
2. Career progression
3. Company culture
4. Compensation & benefits
5. Company success
6. Work/life balance
7. Poor management 
8. Job security
9. Training and development
10. Organisational change 

SATISFACTION 

We’ve seen a really positive outlook overall this year. 47% of us are 
happy in our current role, 32% are unhappy, and 21% are neither happy 
or unhappy. The majority of women in the sector are still looking for 
improvement in their roles with only 44% being satisfied with how they 
are doing. On the other hand, 51% of men are happy with their current 
role. 

Life in London has its high highs and its low lows. While 53% of us are 
happy in our current role, our German respondents reported a 83% 
satisfaction rate. Do our European counterparts get a better end of the 
deal?  

JOBS WITH THE HIGHEST SATISFACTION

63% - Film Video & TV
60% - Post Production
53% - Photography 
52% - Digital & Illustration
51% - Web & Branding 
49% - Design
46% - Graphic
43% - Advertising & Marketing

CHANGE IS THE ONLY CONSTANT

http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM


FEEDBACK

“Sometimes, I feel as though if I was a male, my ideas would be 
taken more seriously and I would be progressing quicker within 
the business.”
 - Design, London, Client-Side

“I have recently gone freelance and salary has increased by 
over 10K” 
 - Female, Midlands, Branding & Packaging 

“Freelancing is a level playing field, you are payed for your 
skills rather than gender.”
 - Client Side, Design, Female

“I have been here for 5 years, and I have only just reached the 
maximum figure stated in the salary range my job was first 
advertised at. There hasn’t been any significant increase in 5 
years although my workload has increased.”
 - Publishing, London, 36-45

“It’s a good salary and it has been increased after my one year 
review.”
 - Female, Digital, 25-35

“Unpaid overtime hours, little to no bonus and little to no 
increase.”
 - South Africa, Advertising, Senior Level 

“Our work is being devalued by apps.” 
 - Advertising, Senior Level, Underpaid

“Health and happiness in job is the most important factor. 
Creating work that I love and believe will inspire” 
 - Mid Level, Freelancer, London
 

http://bit.ly/23JTkEe
http://bit.ly/23JTkEe
http://creativepool.com/TalentedgeCM


DIRECTORY

For 15 years we’ve immersed ourselves in the Digital, Marketing, 
Creative, eCommerce, Technology and UX communities. Out 
of this has arisen a highly respected and experienced team 
specialising in the digital, marketing, creative, data, technology 
and eCommerce sectors and works with multi-national agency 
groups, big brands, boutique agencies and SMEs.

At Gemini People, we pair like-minds. Because people who go 
better together, work better together and play better together. 
This starts by pairing you with a like-minded consultant, who gets 
you and your market. We’re made up from specialist consultants 
across Creative Agency, Digital Agency, Freelance and Industry.

We are a creative recruitment agency with an intelligent & honest 
approach. We provide both temporary and permanent staff for 
the creative, digital and marketing industries. With over 30 years 
combined experience recruiting for the creative sector, our 
knowledgeable team of consultants handle every recruitment 
brief with expertise and integrity who go above and beyond to 
guarantee you a professional service.

Suite 1, 3rd Floor,
St Bartholomews House,
Bristol, BS1 2NH
+44 117 926 9530
adlib-recruitment.co.uk
hello@adlib-recruitment.co.uk
 

31-35 Kirby Street
Farringdon, EC1N 8TE
+44 207 492 1980
edenmarsh.co.uk
hello@edenmarsh.co.uk
 

The Media Centre
3-8 Carburton Street
London, W1W 5AJ
+44 203 056 5515
geminipeople.com
joinus@geminipeople.com
 

mailto:http://bit.ly/1UVhmvE?subject=
mailto:hello%40adlib-recruitment.co.uk?subject=
mailto:http://bit.ly/21ZUr3t?subject=
mailto:hello%40edenmarsh.co.uk?subject=
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IC Creative is one of the few stand-alone recruitment teams 
that specialises exclusively in creative digital recruitment. The 
team’s market knowledge and contact network enables them 
to specialise in designer and developer vacancies on a global 
scale across UX, UI, Web Development, Mobile Apps, Information 
Architecture, Interaction Design, Graphic Design and User 
Research. 

Mad River is a Bournemouth based creative-led agency that 
strategically and innovatively creates connections between 
people and brands through traditional, digital and experiential 
marketing. We earn a living doing what we love, without forgetting 
to stay true to our principles: Pride, Standards, Enthusiasm and 
Fairness

At Talentedge Creative & Media, we are experts in one field: 
Creative - it’s quite simple… we engage with creative minds and 
place them into equally creative companies. We wanted to be 
different and instill a back to basics approach: A recruitment 
business that prides itself on transparency, real understanding 
of our clients’ businesses, and outstanding service to both 
Employers AND the Talent we represent.

We are specialist recruitment company passionate about the fast 
moving and rapidly growing Digital industry. We know people 
in every nook and cranny of the industry. And our real skill is 
bringing all of the communities of the digital world together to 
ensure you get the best all-round service.

15 Diddenham Court
Grazeley
Reading 
Berkshire, RG7 1JQ
ic-resources.co.uk
enquiry@ic-creative.co.uk

The Media Village
131-151 Gt Titchfield St
London W1W 5BB
+44 203 542 4913
talentedgecm.co.uk
info@talentedgecm.co.uk
 

5 Stratfield Saye
20-22 Wellington Rd
Bournemouth
Dorset BH8 8JN
+44 120 229 2933
madriver.co.uk
hello@madriver.co.uk

Imperial House
15-19 Kingsway
London
WC2B 6UN 
+44 203 728 2973
www.spherelondon.co.uk
hello@spherelondon.co.uk

http://bit.ly/23JTkEe
mailto:enquiry%40ic-creative.co.uk?subject=
http://talentedgecm.co.uk 
http://bit.ly/1WrS5uP
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Graphic Designer • Matteo Ruisi  Editor • Alexandra Schott

28 - 29 Great Sutton Street  •  London •  EC1V 0DS

+44 (0) 20 7566 6080  •  marketing@creativepool.com

creativepool.com

http://creativepool.com/matteoruisi
mailto:marketing%40creativepool.com?subject=
http://creativepool.com

